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METRO’s clear purpose is to support own 
businesses in every way possible. That is why 
METRO initiated the “OWN BUSINESS DAY”, a 
day dedicated to business owners and their 
accomplishments. To gain further insights 
into the experiences of business owners and 
how the public views independent businesses, 
METRO has commissioned the Own Business 
Study, a representative study encompassing 
10,000 respondents across ten countries. 

10,000
�����������

10
���������

METRO is a leading international wholesaler with food and non-food 
assortments, specializing in the needs of hotels, restaurants and caterers 
(HoReCa) as well as independent business owners. The company operates 
in 36 countries. Around 24 million METRO customers worldwide can 
choose whether to shop in one of the large-format stores, order online and 
collect their purchases at the store or have them delivered. 

1,500
BUSINESS OWNERS

INCLUDING

Finding the balance between consumers’ 
growing demand for a lifestyle on their 
own terms and mastering challenges 
that come with running a business today. 
Main challenges: Finding skilled workers 
and incorporating digital tools to help 
manage workflows 

WHAT DO THE RESULTS SHOW?
People value independent businesses and they 
want to ensure their existence. Independent 
businesses are important, because they allow 
us to facilitate our individual lifestyle 
and shape our communities. To preserve the 
diversity they bring to our lives, we have to:

LISTEN TO BUSINESS OWNERS’ DAILY STRUGGLES

BRING ATTENTION TO OWN BUSINESSES AND HELP THEM 
WITH WHAT THEY ARE LACKING: AWARENESS

FIND SOLUTIONS THAT ADDRESS THE WIDENING 
SKILLS GAP

Across the 10 countries, 10,000 members of the general public were 
surveyed online, 1,500 of whom were business owners. Respondents were 
recruited from survey panels and each country’s results are representative 
of the wider population on age and gender. 

In the survey, “independent businesses” or “own businesses” were defined 
as privately owned firms that are usually owned by the person or people 
who run the business and who have the freedom to choose which products 
they stock or the service they provide, as well as pricing. 

Scope of the survey:Who is behind the study?



say they offer good quality say they offer good 
service

say they would like to 
support people locally

72% 12%

CONSUMERS VALUE OWN BUSINESSES: 
Well over twice as many people prefer independent 
businesses over non-independent businesses when 
it comes to buying products or services.

Own Businesses 
play a much bigger 

role in helping people 
lead their own 

way of life. 

62%

12%
INDEPENDENT 
BUSINESSES 

NON-INDEPENDENT 
BUSINESSES 

84% OF CONSUMERS EVEN WISH THAT THERE WERE MORE INDEPENDENT BUSINESSES IN THEIR AREA. 
THIS STRONGLY INDICATES THAT THERE IS A BIG PREFERENCE FOR INDEPENDENT BUSINESSES. 

There is appreciation for independent businesses among the general public: 
Facilitating an individual way of life as well as offering quality and unique products are the main 

reasons why consumers choose independent businesses over 
non-independent businesses.

THE IMPORTANCE 
OF INDEPENDENT 
BUSINESSES

52% 56% 41%

THE TOP THREE REASONS FOR 
CONSUMERS’ PREFERENCE ARE:



THE CHALLENGES 
OF OWNING A 
BUSINESS
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RUNNING A BUSINESS CAN BE DIFFICULT: 
While we can see that consumers value 
independent businesses, running a 
business is a challenging endeavour from a 
business owner perspective. This situation 
has not changed much in recent years. 

THE TOP THREE DIFFICULTIES 
BUSINESS OWNERS FACE:

32% Hard to find 
the financial 
support 

25% Corruption

24% Less security 
of income 

38% Fewer 
holidays 

33% Hard to find 
the financial 
support 

33% The economic 
situation not 
being ideal 

IN 2019, 33%  OF ALL BUSINESS OWNERS REPORT THAT THE ECONOMIC SITUATION IN INDIA
IS THE BIGGEST DIFFICULTY OF OWNING THEIR BUSINESS. 

Hard to find 
the financial 
support 

The economic 
situation not 
being ideal  

Fewer 
holidays



To find out more about the study’s international findings, please visit: www.metro-cc.com/own-business-study

For more information, please contact:  

BUSINESS OWNERS HAVE A PRETTY GOOD IDEA ABOUT WHAT TYPE OF SUPPORT 
THEY WOULD BENEFIT FROM: 

Increased use of 
digital tools to help 
manage workers’ time 
more efficiently

90%
Funding 
to train 
unskilled 
workers

85%
Support from public 
institutions, such 
as the employment 
office (e.g. in finding 
appropriate job 
candidates)”

85%

MANY BUSINESS OWNERS ALSO STRUGGLE TO 
FIND QUALIFIED STAFF:

of all business owners 
struggle to find the right 
personnel for their 
business.

45%

of business owners who 
hired employees find it hard 
to find the right personnel 
for their business. 

48%
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The success of independent businesses is very much dependent on finding and training 
suitable staff as well as incorporating digital tools to efficiently streamline 

workflows within the business – 
and they need support to address this skills gap. 


